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*This revenue chart contains forward-looking information which reflects management's current expectations regarding future events and operating performance and speaks only as of December 5, 2013.
These forward-looking statements are subject to the safe harbor protection provided under the securities laws. Methode undertakes no duty to update any forward-looking statement to conform the
statement to actual results or changes in Methode's expectations on a quarterly basis, annual basis or otherwise. Methode’s ability to achieve the revenues reflected in the chart above will be subject to
a number of risks and uncertainties. A number of factors that could cause actual results to differ materially from these expectations are detailed in Methode's annual and quarterly filings with the
Securities and Exchange Commission. Such factors may include, without limitation, the following: (1) the demands of a small number of large customers, including two large automotive customers; (2)
economic conditions in the automotive, appliance, computer and communications industries; (3) timing and cost of new program launches; (4) the accuracy of volume projections regarding certain
makes and models of automobiles and other products; (5) the ability to win new business; (6) the ability to compete effectively and withstand price pressure; and (7) recovery of the European economy.



